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FOR WHERE THEY DONT EAT

THERE IS NO WASHING OF DISHES.

v gy aA PP [T < X 2 @ A P 1 t v
LLQ')IWPSL?U%‘W]WH'WWJ@JLLNU']u'“ﬂ'lﬂLﬂﬁ@u WTE]NﬂULl’jEJ‘LJL‘Y]EJU'N LLN‘UT%VLWE

v 1 Y 1

P A
VAR UURTB LY
i ¥ o e oA TRy ¢ A @ 2 v o P
m@sﬂqﬂuuﬂu"ﬂﬂjﬂLLNU']uﬁﬂuﬂsLWﬂNﬂWEmLﬂﬂ'}ﬂUJunWH aLjﬂu“ﬂz‘lﬂ@?Hﬂ"ﬁ
U
v 3 ool a t Y @ o v A @ ' ' t e @
ﬂuﬂqﬁmj{ﬂﬂﬂﬂl,uu"ﬂiﬁ Wﬂ"ﬂ']ﬂuuﬂf‘ﬂﬂuu\jELTH%LU%@WNHQN LLmﬂzﬂQNsﬂz‘lﬂ’jULL‘ﬂﬂzﬂIU
A i e ! A o A % A 9
Imﬁquﬂjﬂx‘WluLLjﬂLLNUTﬂ LU LATEITNRY, LATDIR1NIY, 18U, LA IR ﬂu\lﬂﬂu
S oy g1 A& 1 t ° a al A a oo P
ﬁ\?ﬂ‘lwisﬁLﬂjﬂﬂqfluLLjﬂ LU ﬂ']’jl‘?\l‘]f}m’]‘i'lulﬂiwﬂ?ﬁ IjﬂLjﬂuﬂ@uﬂq‘H'} Y0 UTBENYIBINET
1 | @ ° - @ % oA @ ~ v A ! 1
‘]LuLLmﬁzﬂQNﬂ"ﬂz‘lﬂL@ﬂﬂ’ﬁlu1m‘lﬂm7’ﬁﬂﬂ3ﬂuﬂuiﬂﬁ VLNLMN?]%ﬂu %JMHWﬂTBJLLWﬂzﬂQN
PV A A ' A 12 o © o I ' 9 P 1 [
%ﬂzm@\nﬂ]ﬂluﬁ’lﬁﬂf@Lﬂ5'8]\1“(!%LLTJ‘Y]LLNU']H?]']LUHWEIJSL‘H‘LHT.]EEN?J@Gﬂu‘lj LL@;’ELHV]QWLLWQZNQN
@ o 2] I o P ' a A A P ' A F ' v A
ﬂﬂﬂ@LLﬂﬂLﬂﬂﬁumaNﬂﬂﬂu"ﬂ NLﬂ?BJnHLLjﬁﬁumﬂuﬂﬂﬁjamu LN@WJQWNﬂQNN"ITQNﬂuLWE}
° 0 P ' Yt ' |2 2 P=1 ’
V‘IT‘J'Uﬂ7ﬂ1N5’31J37Lﬂj@JY’]HLLT\‘]WfJﬂuNﬂ')u“ﬁ’JE]LLNU'\uVLV]EJNWﬂuﬂULWU\ﬂ.ﬂ
' 1 | @ U a ' e It A o A
ﬂ’]jLLUJﬂﬁjNﬂqjﬂﬂuluﬂﬂBmzuLiﬁﬂqq Jigsaw Reading WIBMIUWNIBITN

PR - o v A Ly A o A
mmmnqwmu% Wrnnwne 19 lnmuaaw mammau‘[m\gﬂ

2. Social Interaction Activities

ﬂ”ﬁﬁm:ﬁmmmnéuﬂmmﬁ ﬁﬁlmdq'mma‘lm:ﬂ”uaaﬂ'ﬁw functional commu-

nication activities nﬁnﬁalm:ﬁumﬁ functional communication activities ’ﬂzl,iju

Ltﬁﬂwsgaaﬁﬂ’nwmmmzmeﬂgzmm%;gmﬁa‘lﬁmﬁgLﬁmmwaoﬁﬁmm WA social

interaction activities 'aa:Luﬁmaﬂ’ﬁummm%‘lumﬁgammmmafiwﬁmmgneﬁ)amwa”n
YHo o € - -

¢ & o~ YY) A 1 e ¥ [V
vL'JEnﬂim LL@$LU1/W]E|E]NTUﬂuiuﬂ’]‘]ﬂ’]ﬁ?ﬂiu 'Y]\‘JuﬂJﬂ']u\‘iﬂﬂﬂqﬁqﬂlﬂuuLﬁquﬁNﬂUTaEﬁ

@ a ¢ A @ ¥ oa I
ANULLURTY mqmm maﬂmwmamﬂmmummm‘ma‘lu
[}

L) !’5 =Y 1 gd v oA o A
NI n'imimﬂqmﬂmnmﬁ]ommzmmuNLiﬁuluizﬂUﬂma (intermediate) 70
9

o £ I v A »
luszrilgs (advance) Foilwugmanminmumunaonmanisluszaimius:



55

A 1 e v a ' = P W ' a
MINTTNANEWMILITNTOMTsAN  msAlmIsmamEmnIm
1 a A ' = o @ €
(English for Academic Purpose) LW31L3MIMIBYBININTTNAD TuldnsmsamAnn

a Y P - P A o @
BWIEITITIUY ﬂﬂﬂ?quﬁw']ﬁ“ﬂzuﬂﬂlﬂﬂSlu“ﬂf]}jﬂ’ﬂ’\?ﬂuuﬂzﬂu

P 1 L v oa ] N '3 A oA %
ﬂﬁ]ﬂ?‘jﬁdﬂQNﬂﬂ?N??ﬂI‘HﬂU’J‘Iﬁﬂ'l'ifJ']uTE]Jﬂm?,W']ELL‘HEJﬂ']ﬂﬂT UTDRLTUUNIINTU
U
a a v oA 6 9 @ [% a
Uﬁ/ﬂﬁzjﬂ"ﬂ 1%7)1’]‘118[7@0 Trading Policy NEBUNDINMIILEUDAIINANTIVEDN
b

A 2 ' P [ X
(concept) Liaauiymﬁmiﬂﬂmmummﬂmﬁunqmnwmzu

ﬁﬂuguéﬂaumwzﬁwmww?maJﬁomﬂizﬂauﬁm%maﬁm‘wﬁ |94 confec-
tionery, household goods, groceries, green groceries, hardware, provisions, breakfast
cereals, brands viamnuﬁﬁauﬁ'%lﬁgﬁwémtﬁamm (text) iﬂam:ﬂ”mmuﬁmmﬁ']
U LﬁﬂEJTL%‘EM%‘E]‘BENLﬂEILﬂ?ﬁULﬁﬂUﬁﬁﬂﬂauﬂxﬁﬂga‘m NINT UL TDINMTUDITUINU
lathe Dassladmunliismessunasulalumstvuamaus  uaznazeaumle

] o 1 Ha A % A g2 IrA P @ 1%
’Nﬂ'mWJL‘Mﬂ’luﬂLWﬂ];l]WHj'lu‘ﬂ']dﬂ’ﬂllﬂﬂ11)\LLﬂNL?U%Lﬂﬂ')ﬂUHIUUWﬂT?ﬂ’I
9

TEXT

Today supermarkets and hypermarkets are springing up both in the centre
of big cities and in their suburbs. They are rapidly replacing the small suburban
shops which used to specialize in, for example, confectionery, or hardware, or groceries
or bread and cakes. However, in most residential suburbs a few shops still remain,
usually selling under one roof a wide variety of goods. One shopkeeper may fulfill
the functions of the greengrocer, the grocer, the baker, the butcher, the confectioner,
and so on.

Mr. Brown is one such shopkeeper. However ,he is worried about his
business. At the moment he estimates that he has only about 16% of the total trade
in the catchment area. He knows his prices cannot compete with those of the big
supermarkets in the centre of the city. His fiercest competition however comes from
Mr. Pride, who owns Pride’s Corner Stores in the same street as Mr. Brown’s shop.

Mr. Brown. knows he must revise his trading policy.
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Mr. Brown has devised and completed three questionnaires to help him
make decisions about a new trading policy. He has to find answers to the following
questions : What is the potential market? What are the strengths and weaknesses of
his competitor Mr. Pride? And what are the strengths and weaknesses of his own
shop? '

The potential market is perhaps the most important factor to consider.
It involves finding our about the people who live in the catchment area of the two
shops and discovering what sort of items they want to buy. It means considering
not only the goods they want, but the brands they like best and the prices they
are prepared to pay. Although shopkeepers like to offer as wide an assortment of
goods as possible, it can be risky to offer a wide choice of brands, for example
six or seven different types of breakfast foods. Sometimes it can make better sense
to sell fewer high quality goods at a higher price than to sell a lot of lower

quality goods at a low price.
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Here is the questionnaire that Mr. Brown devised about People in his area

Questions Answers Policy considerations
How many households in 1,400 Total grocery market
catchment area? could be worth

How many people? 4,100 12,000 per week.

What age—group (s) do
they fall into?

(young children/teenagers/
young families/middle-aged/
pensioners)

What sort of work do
they do?

Do the wives work?

Is there a particular
" industry ?

What sort of incomes do
they earn?

How many have cars?

FWhat sort of houses do
they live in?

Do many households have
pets? (dogs/cats/birds)

What are the gardens
like?

Is the shop in a good
Situation ?

Mostly young families with
2-3 children, although
about a third of the area
houses middle-aged and
retired people.

Mainly skilled operator in
the engineering industry.

Very few.

s
Engineering

Average for skilled
workers : 80-100 per week.

Nearly all.

Mainty new (about 1979).
Semi-detached with some
older houses necar the shops.

Yes. High proportion of
birds, but also many cats
and dogs.

Mainly small. Well-kept
by keen gardeners. Very
few vegetable gardens.

Yes. Near bus-stop.
Children walk past to school.

Stock baby foods?

Probably look
carefully at prices.

Probably looking for
good quality, but are
not extravagant.

Wives have time to‘shop
around’ and compare
prices. Less demand for
easy-—té—prepare food.

Stock special cleaners ?
Special washing powder?

probably prepared to
pay for good quality
food.

" Stock car cleaners?

Stock a limited range
of paints and household
improvement goods?

Stock a good pet food
section ?

Stock a limited range
of products for garden?
Stock some plants?

Stock confectionery ?
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3
Pride s corner stores

Question

What type of operation?

Self—service or counter-service
or mixed?

What size is the shop?
What are the estimated sales?

What are the opening hours?

What is the character of the shop?

Is it well-1it? Is it painted in
bright colours? Is there music?

What stock does the shop carry?

What is the policy on prices?

What services does the shop offer?

Strengths of the trading policy

Self-service. One check out point only.

No counter service. One assistant + wife.
on Saturdays. 2 young boys to pack the shelves.

1,200 square feet
1,900 per week

9.00 a.m.-5.30 p.m. Mon-Sat.
Late opening night until 8.30 on Friday.

Bright. Well-lit. Pop music.

Mr. Pride changes the arrangement of
the shelves frequently, confectionery near
the door at checkout.

Wide assortment of basic items. Small
selection of hardware, i.e. saucepans, plates,
knives and forks, etc.

Baby foods.

Good frozen food stock.

No fresh meat. Pre-packed bacon and
cooked meats.

Wide selection of tinned goods.

Small selection of canned beer and

wines and spirits.

Poor greengrocery section.

Basic provision section :
of goods but no choice of brands.

a wide range

Policy based on low prices. Emphasis
on lower prices and lower quality.

No assistance at checkouts. No delivery.
No credit.

Low prices. Wide range of goods. Wide
range and choice in frozen foods.
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Question

What type of operation?

Self-service or counter—service
or mixed?

What size is the shop?
What are the estimated sales?
What are the opening hours?

What is the character of the shop?
Is it well-lit? Is it painted in '
bright colours? Is there music?

What stock does the shop carry?

What is the policy on prices ?

What services does the shop offer?

Strengths of the trading policy

—

No self-service. Customers are served

by assistants—2 or 3 needed.

700 square feet

950 per week

8.30 a.m.-18.00 Mon-Sat.
Well-lit. Painted dark green.

Fruit and vegetables outside the shop.

Wide assortment but usually only one
brand name of each type of goods.
Good quality greengrocery.

Wide range of tinned fruit, soups, etc.
No fresh meat-good bacon.

No confectionery.

Basic household items, such as washing
powders, but a very limited choice.
No tinned baby foods.

Basic provision section :

Pre-Packed bread, butter, eggs, breakfast foods.
Limited selection of good cheese.

Poor {rozen food section.

Emphasis on good quality.
Prices not competitive with Supermarket.
but competitive with Prides on a few items.

Delivery service once a week for large
orders. ’
Friendly atmosphere. Fresh food-good
quality. Delivery service.
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what can Mr. Brown do to improve his own shop and compete with Mr. Pride ?

Write a list of suggestions for him to consider for his new trading policy.

1. The potential market

Number of households

Type of people

Incomes

Do they have : cars
boats
pets
gardens

Are they prepared to pay
a higher price for good
quality ?

2. Mr. Pride’s shop 3. Mr. Brown’s shop

Opening hours

Type of service

Appearance of shop

Goods : groceries
stocked : frozen foods
fruit & vegetables
confectionery
household goods
hardware

baby food
pet food

Weaknesses

Strengths
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